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Strategic Management: Creating Competitive Advantages, Fifth Edition, by the
prestigious authors Dess/Lumpkin/Eisner provide solid treatment of traditional
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topics such as digital & internet strategies, innovation & corporate
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Editorial Review

About the Author
Alan B. Eisner is Professor of Management and Department Chair, Management and Management Science
Department, at the Lubin School of Business, Pace University. He received his PhD in management from the
Stern School of Business, New York University. His primary research interests are in strategic management,
technology management, organizational learning, and managerial decision making. He has published
research articles and cases in journals such as Advances in Strategic Management, International Journal of
Electronic Commerce, International Journal of Technology Management, American Business Review,
Journal of Behavioral and Applied Management, and Journal of the International Academy for Case Studies.
He is the former Associate Editor of the Case Association’s peer reviewed journal, The CASE Journal.

G. T. (Tom) Lumpkin is the Chris J. Witting Chair and Professor of Entrepreneurship at Syracuse University
in New York. Prior to joining the faculty at Syracuse, Tom was the Kent Hance Regents Endowed Chair and
Professor of Entrepreneurship at Texas Tech University. His research interests include entrepreneurial
orientation, opportunity recognition, strategy-making processes, social entrepreneurship, and innovative
forms of organizing work. He has published numerous research articles in journals such as Strategic
Management Journal, Academy of Management Journal, Academy of Management Review, Journal of
Business Venturing, and Entrepreneurship: Theory and Practice. He is a member of the editorial review
boards of Strategic Entrepreneurship Journal, Entrepreneurship Theory & Practice, and the Journal of
Business Venturing. He received his PhD in management from the University of Texas at Arlington and
MBA from the University of Southern California.

Gregory G. Dess is the Andrew R. Cecil Endowed Chair in Management at the University of Texas at Dallas.
His primary research interests are in strategic management, organization–environment relationships, and
knowledge management. He has published numerous articles on these subjects in both academic and
practitioneroriented journals. He also serves on the editorial boards of a wide range of practitioner-oriented
and academic journals. In August 2000, he was inducted into the Academy of Management Journal ’s Hall of
Fame as one of its charter members. Professor Dess has conducted executive programs in the United States,
Europe, Africa, Hong Kong, and Australia. During 1994 he was a Fulbright Scholar in Oporto, Portugal. In
2009, he received an honorary doctorate from the University of Bern (Switzerland). He received his PhD in
Business Administration from the University of Washington(Seattle) and a BIE degree from Georgia Tech.

Users Review

From reader reviews:

Priscilla McNeil:

Why don't make it to become your habit? Right now, try to ready your time to do the important take action,
like looking for your favorite e-book and reading a guide. Beside you can solve your short lived problem;
you can add your knowledge by the guide entitled Strategic Management: Creating Competitive Advantages.
Try to make the book Strategic Management: Creating Competitive Advantages as your close friend. It
means that it can to get your friend when you truly feel alone and beside those of course make you smarter
than previously. Yeah, it is very fortuned for you. The book makes you a lot more confidence because you
can know everything by the book. So , we should make new experience and also knowledge with this book.



Elaine Davenport:

Within other case, little persons like to read book Strategic Management: Creating Competitive Advantages.
You can choose the best book if you appreciate reading a book. As long as we know about how is important
any book Strategic Management: Creating Competitive Advantages. You can add know-how and of course
you can around the world by the book. Absolutely right, because from book you can know everything! From
your country till foreign or abroad you will end up known. About simple matter until wonderful thing you
may know that. In this era, we can open a book or perhaps searching by internet device. It is called e-book.
You need to use it when you feel bored to go to the library. Let's examine.

Tammy Jones:

Are you kind of occupied person, only have 10 or even 15 minute in your morning to upgrading your mind
expertise or thinking skill possibly analytical thinking? Then you have problem with the book compared to
can satisfy your small amount of time to read it because all this time you only find e-book that need more
time to be study. Strategic Management: Creating Competitive Advantages can be your answer as it can be
read by anyone who have those short spare time problems.

Carolyn Alcantara:

Beside this specific Strategic Management: Creating Competitive Advantages in your phone, it can give you
a way to get nearer to the new knowledge or facts. The information and the knowledge you can got here is
fresh from your oven so don't become worry if you feel like an outdated people live in narrow community. It
is good thing to have Strategic Management: Creating Competitive Advantages because this book offers to
you readable information. Do you oftentimes have book but you don't get what it's all about. Oh come on,
that won't happen if you have this within your hand. The Enjoyable set up here cannot be questionable,
similar to treasuring beautiful island. Use you still want to miss the item? Find this book and read it from
right now!
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