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Strategic Brand Management provides fresh insight into the field
of marketing and elabor ates how to create power ful brands.

“Globalization” and “technology” are two megaforces that drive the world. The
second edition captures these devel opments and their effect on the companies
covered in the book. The first edition dealt with three leading B2B corporate
brands of India—the Tata Group, L& T, and Infosys. The second edition
describes the leadership changes in the Tata Group and Infosys, and the
challenges faced by these three brands.

Indian B2B brands are yet to become global B2B brands. The purpose of this
book is to motivate the marketers deeply entrenched in B2B marketing to unleash
the underleveraged power of brand to create competitive advantages for growth.
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“Globalization” and “technology” are two mega forces that drive the world. The second edition captures
these devel opments and their effect on the companies covered in the book. The first edition dealt with three
leading B2B corporate brands of India—the Tata Group, L& T, and Infosys. The second edition describes the
leadership changes in the Tata Group and Infosys, and the challenges faced by these three brands.

Indian B2B brands are yet to become global B2B brands. The purpose of this book is to motivate the
marketers deeply entrenched in B2B marketing to unleash the underleveraged power of brand to create
competitive advantages for growth.
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Editorial Review
About the Author

Sharad Sarin is Professor of Marketing and Strategic Management, XL RI, Jamshedpur, India. He has been
associated with this institution as a faculty member since 1976 and has been the Dean of XLRI from 1984 to
1988. Professor Sarin has been avisiting faculty to the Indian Institute of Management, Ahmedabad, the
University of Rhode Island, Kingston, USA, the Colorado University at Boulder, USA and the Helsinki
School of Economics, Finland. He was on the Board of XLRI (1993-2004) and Mudra Institute of
Communications (1991-2010). Since 2000, he in on the Board of Tata Refractories Ltd.

For the past three decades, Professor Sarin has been involved in several consultancy assignments including
marketing studies for a huge number of Indian and overseas companies like Kirloskar Oil Engines Ltd; Elgi
Equipments Ltd; Tega Industries; Tata Sponge Iron Ltd; Tinplate Co. Ltd; SAIL; Usha Mrtin Industries,
Birla Technical Services, Gujarat Cooperative Milk Marketing Federation Limited (GCMMFL-AMUL);
National Dairy Development Board; Grasim Industries; Tata Refractories; Tata Robins Frazer; Tata Steel,
Century Textiles, Thailand; Indo Phil Textiles, Philippines; Milliken Carpets, USA; Nigerian Paper Mills,
Nigeria; Orind International Limited, China, and so on.

He has also conducted training programmes for senior- and middle-level business executives for his various
national and international clients.

His mgjor areas of interest are competition and globalization, corporate planning, general marketing,
industrial marketing, marketing’srole in development, relationship marketing and strategic marketing.

In November 1995, Sharad Sarin was named amongst the top five teachers of business management in India
by Business Standard, aleading business daily newspaper in India. He iswidely known as the originator of
the novel concept of ‘Marketing Fair’ . From 2001 to 2003, he was on the panel of judges for the Prime
Minister’s Trophy to select the best integrated steel plant in India.

Users Review
From reader reviews:
William Bellard:

The book Strategic Brand Management for B2B Markets: A Road Map for Organizational Transformation
gives you the sense of being enjoy for your spare time. Y ou can utilize to make your capable alot more
increase. Book can being your best friend when you getting tension or having big problem with the subject.
If you can make studying a book Strategic Brand Management for B2B Markets: A Road Map for
Organizational Transformation to be your habit, you can get more advantages, like add your own personal
capable, increase your knowledge about several or al subjects. Y ou are able to know everything if you like
wide open and read a e-book Strategic Brand Management for B2B Markets: A Road Map for
Organizational Transformation. Kinds of book are several. It means that, science reserve or encyclopedia or
others. So , how do you think about this reserve?



Thomas Baxter:

What do you in relation to book? It is not important with you? Or just adding material when you really need
something to explain what your own problem? How about your free time? Or are you busy man or woman?
If you don't have spare time to perform others business, it is make one feel bored faster. And you have spare
time? What did you do? Every individual has many questions above. The doctor has to answer that question
dueto the fact just their can do this. It said that about publication. Book isfamiliar in each person. Yes, itis
suitable. Because start from on kindergarten until university need this specific Strategic Brand Management
for B2B Markets. A Road Map for Organizational Transformation to read.

Amanda Garcia;

That guide can make you to feel relax. Thiskind of book Strategic Brand Management for B2B Markets: A
Road Map for Organizational Transformation was vibrant and of course has pictures around. As we know
that book Strategic Brand Management for B2B Markets: A Road Map for Organizational Transformation
has many kinds or category. Start from kids until teenagers. For example Naruto or Private investigator
Conan you can read and feel that you are the character on there. So, not at all of book are generally make
you bored, any it offers you feel happy, fun and loosen up. Try to choose the best book for you and try to like
reading this.

Katie Duffy:

Many people said that they feel weary when they reading a publication. They are directly felt the item when
they get ahalf regions of the book. Y ou can choose the actual book Strategic Brand Management for B2B
Markets: A Road Map for Organizational Transformation to make your reading isinteresting. Y our current
skill of reading talent is devel oping when you such as reading. Try to choose very simple book to make you
enjoy you just read it and mingle the sensation about book and looking at especially. It isto be very first
opinion for you to like to wide open a book and study it. Beside that the guide Strategic Brand Management
for B2B Markets: A Road Map for Organizational Transformation can to be your brand-new friend when
you're truly feel alone and confuse with what must you're doing of that time.
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