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This book provides a comprehensive overview of optimization issues and models
in web and mobile advertising. It begins by discussing the evolution of web
advertising over time. This is followed by the discussion of prominent pricing
models. The reader is provided with a basic overview of different optimization
issues involved in web advertising. The earlier models mainly considered the
problem of scheduling ads competing to be placed on a web page. Here, the ads
were specified by geometry and display frequency, and both of these factors were
considered in developing a solution to the advertisement scheduling problem.
These models were similar in nature to the problem of scheduling ads on
newspaper or television, but the pricing structure in these models were different
from those in newspaper or television ads. As the web advertising evolved, the
initial models were augmented by considering how the schedule of ads is
changed based on individual user click behavior. Thus, these models considered
personalization in web advertising. The book also presents methods to help solve
these models. More recently, there has been tremendous growth in mobile
advertising. This book also provides the details of business model in mobile
advertising, and presents solutions for the optimization problem involved in
mobile advertising. Additionally this book looks to key future trends in web and
mobile advertising (such as Fading Ads) and the associat

ed challenges that come with it. For instance, the future trends in pricing models
are more towards action-based pricing rather than impression-based pricing.
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This book provides a comprehensive overview of optimization issues and models in web and mobile
advertising. It begins by discussing the evolution of web advertising over time. This is followed by the
discussion of prominent pricing models. The reader is provided with a basic overview of different
optimization issues involved in web advertising. The earlier models mainly considered the problem of
scheduling ads competing to be placed on a web page. Here, the ads were specified by geometry and display
frequency, and both of these factors were considered in developing a solution to the advertisement
scheduling problem. These models were similar in nature to the problem of scheduling ads on newspaper or
television, but the pricing structure in these models were different from those in newspaper or television ads.
As the web advertising evolved, the initial models were augmented by considering how the schedule of ads
is changed based on individual user click behavior. Thus, these models considered personalization in web
advertising. The book also presents methods to help solve these models. More recently, there has been
tremendous growth in mobile advertising. This book also provides the details of business model in mobile
advertising, and presents solutions for the optimization problem involved in mobile advertising. Additionally
this book looks to key future trends in web and mobile advertising (such as Fading Ads) and the associat

ed challenges that come with it. For instance, the future trends in pricing models are more towards action-
based pricing rather than impression-based pricing.
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Editorial Review

From the Back Cover

This book provides a comprehensive overview of optimization issues and models in web and mobile
advertising. It begins by discussing the evolution of web advertising over time. This is followed by the
discussion of prominent pricing models. The reader is provided with a basic overview of different
optimization issues involved in web advertising. The earlier models mainly considered the problem of
scheduling ads competing to be placed on a web page. Here, the ads were specified by geometry and display
frequency, and both of these factors were considered in developing a solution to the advertisement
scheduling problem. These models were similar in nature to the problem of scheduling ads on newspaper or
television, but the pricing structure in these models were different from those in newspaper or television ads.
As the web advertising evolved, the initial models were augmented by considering how the schedule of ads
is changed based on individual user click behavior. Thus, these models considered personalization in web
advertising. The book also presents methods to help solve these models. More recently, there has been
tremendous growth in mobile advertising. This book also provides the details of business model in mobile
advertising, and presents solutions for the optimization problem involved in mobile advertising. Additionally
this book looks to key future trends in web and mobile advertising (such as Fading Ads) and the associat

ed challenges that come with it. For instance, the future trends in pricing models are more towards action-
based pricing rather than impression-based pricing.
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Users Review

From reader reviews:

Fernando Rowe:

With other case, little men and women like to read book Optimization Issues in Web and Mobile
Advertising: Past and Future Trends (SpringerBriefs in Operations Management). You can choose the best
book if you like reading a book. Provided that we know about how is important any book Optimization
Issues in Web and Mobile Advertising: Past and Future Trends (SpringerBriefs in Operations Management).
You can add information and of course you can around the world by the book. Absolutely right, mainly
because from book you can learn everything! From your country until foreign or abroad you will find
yourself known. About simple issue until wonderful thing you can know that. In this era, we could open a
book or maybe searching by internet gadget. It is called e-book. You may use it when you feel uninterested
to go to the library. Let's examine.

Jay Blanchard:

Do you one of people who can't read pleasurable if the sentence chained in the straightway, hold on guys this
specific aren't like that. This Optimization Issues in Web and Mobile Advertising: Past and Future Trends
(SpringerBriefs in Operations Management) book is readable through you who hate those perfect word style.
You will find the data here are arrange for enjoyable looking at experience without leaving even decrease the
knowledge that want to give to you. The writer involving Optimization Issues in Web and Mobile
Advertising: Past and Future Trends (SpringerBriefs in Operations Management) content conveys prospect
easily to understand by most people. The printed and e-book are not different in the written content but it just
different as it. So , do you nonetheless thinking Optimization Issues in Web and Mobile Advertising: Past
and Future Trends (SpringerBriefs in Operations Management) is not loveable to be your top checklist
reading book?

Ida Vanwormer:

A lot of people always spent their particular free time to vacation as well as go to the outside with them
loved ones or their friend. Were you aware? Many a lot of people spent that they free time just watching TV,
as well as playing video games all day long. If you want to try to find a new activity this is look different you
can read the book. It is really fun in your case. If you enjoy the book that you just read you can spent all day
every day to reading a reserve. The book Optimization Issues in Web and Mobile Advertising: Past and
Future Trends (SpringerBriefs in Operations Management) it is very good to read. There are a lot of
individuals who recommended this book. These people were enjoying reading this book. When you did not
have enough space to deliver this book you can buy the actual e-book. You can m0ore quickly to read this
book out of your smart phone. The price is not very costly but this book possesses high quality.



Willie Dominguez:

Optimization Issues in Web and Mobile Advertising: Past and Future Trends (SpringerBriefs in Operations
Management) can be one of your basic books that are good idea. We recommend that straight away because
this guide has good vocabulary that can increase your knowledge in terminology, easy to understand, bit
entertaining but still delivering the information. The copy writer giving his/her effort to get every word into
pleasure arrangement in writing Optimization Issues in Web and Mobile Advertising: Past and Future Trends
(SpringerBriefs in Operations Management) although doesn't forget the main stage, giving the reader the
hottest along with based confirm resource details that maybe you can be considered one of it. This great
information can easily drawn you into completely new stage of crucial pondering.
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