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Globalization affects urban communities in many ways. One of its manifestations
isincreased intercity competition, which compels cities to increase their
attractivenessin terms of capital, entrepreneurship, information, expertise and
consumption. This competition takes place in an asymmetric field, with cities
trying to find the best possible ways of using their natural and created assets, the
latter including a naturally evolving reputation or consciously developed
competitive identity or brand.

The Political Economy of City Branding discusses this phenomenon from the
perspective of numerous post-industrial citiesin North America, Europe, East
Asiaand Australasia. Special attention is given to local economic development
policy and industrial profiling, and global city rankings are used to provide
empirical evidence for cities' characteristics and positions in the global urban
hierarchy. On top of this, social and urban challenges such as crestive class
struggle are al so discussed.

The core message of the book is that cities should apply the tools of city branding
in their industrial promotion and specialization, but at the same time take into
account the special nature of their urban communities and be open and inclusive
in their brand policiesin order to ensure optimal results.

This book will be of interest to scholars and practitioners working in the areas of
local economic development, urban planning, public management, and branding.
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Globalization affects urban communities in many ways. One of its manifestations is increased intercity
competition, which compels cities to increase their attractiveness in terms of capital, entrepreneurship,
information, expertise and consumption. This competition takes place in an asymmetric field, with cities
trying to find the best possible ways of using their natural and created assets, the latter including a naturally
evolving reputation or consciously developed competitive identity or brand.

The Political Economy of City Branding discusses this phenomenon from the perspective of numerous post-
industrial citiesin North America, Europe, East Asiaand Australasia. Specia attention is given to local
economic development policy and industrial profiling, and global city rankings are used to provide empirical
evidence for cities' characteristics and positionsin the global urban hierarchy. On top of this, social and
urban challenges such as creative class struggle are a so discussed.

The core message of the book is that cities should apply the tools of city branding in their industrial
promotion and specialization, but at the same time take into account the special nature of their urban
communities and be open and inclusive in their brand policiesin order to ensure optimal results.

This book will be of interest to scholars and practitioners working in the areas of local economic
development, urban planning, public management, and branding.
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Editorial Review
About the Author

Ari-Veikko Anttiroiko is Adjunct Professor in the School of Management at the University of Tampere,
Finland. His research areas include local governance, global intercity competition, e-government, public
sector innovations, and high-tech centre research.

Users Review
From reader reviews:
Raymond Hernandez:

What do you regarding book? It is not important along? Or just adding material when you want something to
explain what the one you have problem? How about your time? Or are you busy man? If you don't have
spare time to try and do others business, it is give you a sense of feeling bored faster. And you have time?
What did you do? Every person has many questions above. They must answer that question due to the fact
just their can do in which. It said that about guide. Book isfamiliar on every person. Yes, it is proper.
Because start from on pre-school until university need this The Political Economy of City Branding
(Routledge Advances in Regional Economics, Science and Policy) to read.

Anita Jones:

People livein this new day of lifestyle always try and and must have the free time or they will get 1ot of
stress from both daily life and work. So , once we ask do people have spare time, we will say absolutely of
course. People is human not really arobot. Then we ask again, what kind of activity do you possess when the
spare time coming to anyone of course your answer may unlimited right. Then do you try this one, reading
textbooks. It can be your aternative throughout spending your spare time, typically the book you have read
isusually The Palitical Economy of City Branding (Routledge Advancesin Regional Economics, Science
and Palicy).

Clifford Harvey:

Do you have something that you want such as book? The e-book lovers usually prefer to decide on book like
comic, short story and the biggest oneis novel. Now, why not trying The Political Economy of City
Branding (Routledge Advances in Regional Economics, Science and Policy) that give your fun preference
will be satisfied by means of reading this book. Reading addiction all over the world can be said as the
opportunity for people to know world better then how they react in the direction of the world. It can't be
explained constantly that reading practice only for the geeky man or woman but for all of you who wants to
be success person. So, for al of you who want to start examining as your good habit, you may pick The
Political Economy of City Branding (Routledge Advances in Regional Economics, Science and Poalicy)



become your starter.

Jessica Henriquez:

Do you one of the book lovers? If so, do you ever feeling doubt when you find yourself in the book store?
Try and pick one book that you never know the inside because don't determine book by its cover may doesn't
work at this point is difficult job because you are afraid that the inside maybe not as fantastic asin the
outside search likes. Maybe you answer might be The Political Economy of City Branding (Routledge
Advancesin Regional Economics, Science and Policy) why because the amazing cover that make you
consider with regards to the content will not disappoint an individual. The inside or content will be fantastic
asthe outside or even cover. Y our reading 6th sense will directly guide you to pick up this book.
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