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Marketing Management: A Relationship Approach, Third Edition, takes the
unique and innovative approach of linking relationship marketing to the
traditional market planning models that are used by most marketers today. As
globalisation progresses, the need for creating and maintaining off-line and on-
line relationships with the company's customers, suppliers, stakeholders and
personnel has become increasingly vital in today's business environment. Now in
its third edition, this best-selling text bridges the gap between relationship
marketing and traditional marketing, integrating this approach with the process of
developing effective marketing plans. Drawing on a varied and extensive range
of international examples, Hollensen demonstrates how companies such as
Zalando, Spotify, Bosch and Hunter Boots make use of relationship marketing
theory in order to gain competitive advantage. New to this edition: * Focus on
hot topics such as customer value creation & value capture, experiential
marketing, on-line business models, smartphone marketing and social media
marketing, plus a chapter on corporate social responsibility, ensure coverage of
the latest and most relevant issues in marketing management. * New case studies
in every chapter plus video cases, available on the Companion Website at
www.pearsoned.co.uk/hollensen, and linked to each part of the book bring the
subject matter vividly to life. * Striking colour design adds visual interest and
helps to illustrate and emphasize key points and concepts. Marketing
Management: A Relationship Approach is invaluable reading for undergraduates
studying marketing management in their final year or at postgraduate level and to
practitioners and those studying for professional qualifications in marketing
management. About the author Svend Hollensen is Associate Professor of
International Marketing at the University of Southern Denmark and has worked
as a marketing consultant for several international companies and organisations.
His other Pearson Education books include - among others - Global Marketing,
Sixth Edition, also published in 2014.
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Marketing Management: A Relationship Approach, Third Edition, takes the unique and innovative approach
of linking relationship marketing to the traditional market planning models that are used by most marketers
today. As globalisation progresses, the need for creating and maintaining off-line and on-line relationships
with the company's customers, suppliers, stakeholders and personnel has become increasingly vital in today's
business environment. Now in its third edition, this best-selling text bridges the gap between relationship
marketing and traditional marketing, integrating this approach with the process of developing effective
marketing plans. Drawing on a varied and extensive range of international examples, Hollensen demonstrates
how companies such as Zalando, Spotify, Bosch and Hunter Boots make use of relationship marketing
theory in order to gain competitive advantage. New to this edition: * Focus on hot topics such as customer
value creation & value capture, experiential marketing, on-line business models, smartphone marketing and
social media marketing, plus a chapter on corporate social responsibility, ensure coverage of the latest and
most relevant issues in marketing management. * New case studies in every chapter plus video cases,
available on the Companion Website at www.pearsoned.co.uk/hollensen, and linked to each part of the book
bring the subject matter vividly to life. * Striking colour design adds visual interest and helps to illustrate and
emphasize key points and concepts. Marketing Management: A Relationship Approach is invaluable reading
for undergraduates studying marketing management in their final year or at postgraduate level and to
practitioners and those studying for professional qualifications in marketing management. About the author
Svend Hollensen is Associate Professor of International Marketing at the University of Southern Denmark
and has worked as a marketing consultant for several international companies and organisations. His other
Pearson Education books include - among others - Global Marketing, Sixth Edition, also published in 2014.
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Editorial Review

About the Author
Svend Hollensen is Associate Professor of International Marketing at the University of Southern Denmark
and has worked as a marketing consultant for several international companies and organisations. His other
Pearson Education books include - among others - Global Marketing, Sixth Edition, also published in 2014.

Users Review

From reader reviews:

William Nelson:

Now a day individuals who Living in the era exactly where everything reachable by match the internet and
the resources included can be true or not need people to be aware of each data they get. How a lot more to be
smart in obtaining any information nowadays? Of course the reply is reading a book. Reading a book can
help men and women out of this uncertainty Information particularly this Marketing Management book
because book offers you rich data and knowledge. Of course the details in this book hundred % guarantees
there is no doubt in it everbody knows.

Geraldine Carlson:

The actual book Marketing Management will bring someone to the new experience of reading any book. The
author style to elucidate the idea is very unique. If you try to find new book to read, this book very suitable
to you. The book Marketing Management is much recommended to you to study. You can also get the e-
book from the official web site, so you can more easily to read the book.

Jerry Hull:

Don't be worry should you be afraid that this book can filled the space in your house, you may have it in e-
book way, more simple and reachable. This particular Marketing Management can give you a lot of close
friends because by you investigating this one book you have point that they don't and make you more like an
interesting person. This book can be one of a step for you to get success. This e-book offer you information
that possibly your friend doesn't understand, by knowing more than different make you to be great folks. So ,
why hesitate? Let's have Marketing Management.

Francis Lopez:

What is your hobby? Have you heard that question when you got scholars? We believe that that concern was
given by teacher for their students. Many kinds of hobby, Every individual has different hobby. Therefore
you know that little person such as reading or as studying become their hobby. You must know that reading
is very important and book as to be the thing. Book is important thing to include you knowledge, except your



own personal teacher or lecturer. You see good news or update concerning something by book. Amount
types of books that can you take to be your object. One of them is Marketing Management.
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